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Table A. Year-on-Year lnflation Rates, All ltems
ln percent
2018=100
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Figure 1. Headline lnflation Rates in Benguet, All ltems
(2018=100)
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Table B. Year-on-Year lntlation in Benguet, By Commodity Groups
ln percent
2018=1

ALL rrErrs 3.8 2.0 3.1

Food and Non-Alcoholic Beverages 1.5 1 .8 3.0

Alcoholic BovoEgos.nd Tobacco 4.4 5.3 6.5
Clothing and Footweat 1.3 0.5 0.4
Hou3ing, Wator, Elecdcity, Ga3, 3.3 3.7 5.3
and Oth.r Fuel.
Fumishing, Hous6hold Equipment
and Routine Housohold 2.6 1.5 2.0

aintcnance
Hoalth 8.1 3.6 3.7
Transport 14.9 0.'1 0.2

lnfomation attd Communication 0.0 0.1 0.1

Recreatlon, Sport and Culture 7.1 1.3 1.4
Education Sorvico3 4.1 0.0 0.0
Restauranta and Accommodation
seryic.s 9'2 14 27

Financial Sorvicos 0.0 0.0 0.0
Poaaonal Car6, and Miscellaneous
coods and servicos 1'5 2 o 2 5

Soorc.: RcLil PrE. aoD.y or Commoditi.r tor rn€ GM.r'lid or consumer P.k lnd€r, Philippha al'tbilc.

Table C. Year-on-Year Food lnflation in Benguet
ln percent

8=100

Food 1.4 1.7 3.0
Cereals and cereal producE (ND) 9.6 5_2 2.9

Coroal3 {ND) 10.3 5.9 3.'1
Ric6 10.7 6.0 3 2
com (10.0) 0.0 0.0

Flour, Broad and Oth6r Bakory
Products, Pasta Products, and 6.7 2.0 2.2
Other Cereats
tloat and olho, parta of slaughtored
tand animat3 (ND) (06) 08 18

Fish and othsr ssafood (NOl 0.1 1.5 2_A

Itlilk, otherd.iry products and ogg3 10.2 1.7 0.5(ND)
oils and fat3 (ND) (8.6) (2.2) (1.9)
Fruit. and nuta (ND) 8.8 (2.8) (2.6)
vegetablos, tuboB, plantains,
cooking bananas and pulses (ND) (16 6) (3 1) I 8

Suger, confeclionoay and dos3erts
(ND) (6.0) (0 3) (0 8)

Ready-made food and other food 6.4 0.6 2.2products n.6.c. (NO)
Sq@: R.t il Prir. Sufl.y ot Commodili.. lor th. GoBEtid ol cqdrer Price l.dq, Pnilppir. stdi.tict

Commodity Groups Janurry2024 DecemberA)24 January2025
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Benguet

Headline lnflation

The headline inflation or overall inflation of the province for the bottom
30% income household increased to 3.'1 percent in J anuary 2025 ftom 2.O

percent in the previous month. ln January 2024, the inflation rate was
higher at 3.8 percent. (Figure 1, and Tables A and B)

Main Divers to the Upward Trend of the Headline lnflation

The uptrend in the overall inflation in January 2025 was primarily brought
about by the annual increment of food and non-alcoholic beverages at 3.0
percent from 1.8 percent in the previous month. Also contributing to the
uptrend were housing, water, electricity, gas and other fuels with 5.3
percent from 3.7 percent, and restaurants and accommodation services
with 2.7 percent from 1 .4 percent.

Higher annual increments were also noted in the index of the following
commodity groups during the month:

a. Personal care, and miscellaneous goods and services, 2.5 percent
from 2.0 percent;

b. Alcoholic beverages and tobacco, 6.5 percent from 5.3 percent;
c. Transport, 0.2 percent from 0.1 percent;
d. Furnrshings, household equipment and routine household

maintenance, 2.0 percent from 1 .5 percent;
e. Health, 3.7 percent from 3.6 percent; and
f. Recreation, sport and culture, 1 .4 percent from 1 .3 percent.

On the contrary, clothing and footwear exhibited a lower annual increase
during the month with 0.4 percent from 0.5 percent.

The indices of the rest of the commodity groups retained their respective
previous month's annual rates.

Main Contibutors to the Headline lnflation

The top three commodity groups contributing to the January 2025 overall
inflation were the following:

a. Food and non-alcoholic beveragesl
b. Housing, water, eleclricity, gas and other fuels; and
c. Personal care, and miscellaneous goods and services.
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Food lnflation

Food inflation at the provincial level for the bottom 30% income household
increased to 3.0 percent in January 2025 from 1 .7 percent in the previous
month. ln January 2024, lood inflation was lower at 1 .4 percent. (Table C)

Main Divers to the Upward Trend of Food lnflation

The acceleration of food inflation in January 2025 was primarily brought
about by vegetables, tubers, plantains, cooking bananas and pulses with
9.8 percent from -3.1 percent in the previous month. This was followed by
meat and other parts of slaughtered land anrmals with 1.8 percent from
0.8 percent, and fish and other seafood with 2.8 percent from 1 .5 percent.

ln contrast, the following commodity groups registered lower inflation rates
during the month:

a. Cereals and cereal products, 2.9 percent from 5.2 percent;
b. nlilk, other dairy products and eggs, 0.5 percent lrcm 1.7

percent; and
c. Sugar, confectionery and desserts, -0.8 percent from -0.3

percent.

Main Contibutors to the Food lnflation

The top three food groups in terms of contribution to the food inflation
during the month were the following:

a. Vegetables, tubers, plantains, cooking bananas and pulses;
b. Cereal and cereal products; and
c. Frsh and other seafood.

Note: CPls and inflation rates by region, province and selected city are
posted at the PSA website s.ll nstat

IMELDA UCCAN
Chief Stati
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